
2010 
Artists’ Information Booklet 

What is Surrey Artists Open Studios? 
 

An opportunity to: 

 Take part in a county event 

 Open your studio to the public 

 Demonstrate your work to the public 
Promote your work 

 Gain feedback on your artwork 

 Offer creative workshops 

 Network with other artists 

 Join the Surrey Arts database 

 Access artists training 

 Showcase in taster exhibitions 

 Take part in promotional events 

 Increase your mailing list 

 Sell your work 

The opportunities are endless 

www.surreyopenstudios.org.uk 

 

 
 

Please retain this booklet and refer to it from 

registration through to evaluation:  it contains all you 

need to know about Surrey’s event. 
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What is an Open Studios event? 
 
Open Studios events take place in the UK and abroad.  They have been established to help 
promote artists and their art practice.  These events encourage artists to open up their studios to 
the public, whether in a group or as an individual, in a town or city or in a remote area of the 
countryside, taking place in a region, a city or just one building.  Each event attracts tourists, art 
lovers, buyers and other artists.  Often open studios join forces with other types of venue and 
activity to form a larger event or festival. 
 
The artists offer workshops, demonstrations of their art practice, work to commission and work for 
sale. Open Studios cover a broad spectrum of visual arts, including painting, printmaking, sculpture, 
ceramics, textiles, mixed media, design, film and photography.  Some Open Studios events display 
a key body of work; others are very varied offering all visual arts.  Some offer radical artwork whilst 
others offer more traditional or commercial styles. These events have proved very popular for 
visitors, providing a great way to meet artists and gain an insight into their working practice.  For 
artists it is a valuable opportunity to raise their profile and develop new skills in promoting their art. 

 
Why are Open Studios events important? 
 
They expose artists to a wider audience, offer economic benefits to the local economy, offer 
community and environmental development to an area and help in self-promotion for the artist. 
 
Open Studio Events offer opportunities to all. 
 

 
Surrey Artists Open Studios 5 - 20 June 2010 
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How to participate 
 

Registering to take part is simple: either complete the online registration form at 
www.surreyopenstudios.org.uk (our preferred option – see page 8), or complete the paper form enclosed 
with this booklet.  Only ONE registration is required per studio.  
 
Whether you register online or by paper form, one artist from each studio (individual artist or group 
representative) needs to complete and submit the Artist’s Agreement, to arrive by 11 December 2009 ( + 
Early Bird fee) or 10 January 2010 ( + Standard Fee).   
 

What you will need in order to complete your registration: 
 

 Full and accurate contact details for each artist at the studio 

 Up to date email address, telephone number and website address, if applicable 

 Artist Statement for each artist at the studio (up to 40 words) 

 Directions to the studio (up to 40 words) 

 A high resolution image of a piece of each artist’s artwork (as photo or jpeg) 

 Details of each artist’s image (title, size in cm, medium) 
 
You can showcase as a solo artist or share your studio with another artist or participate as a group of artists 
at one venue. 
 

Please go to page 4 for instructions on registering as a solo artist 
Please go to page 5 for instructions on registering as two or more artists sharing a studio 
 

What we expect from our participating artists: 
 

 The studio must be located within the administrative boundaries of the county of Surrey  

 You must be aged 18 years or over 

 All studios are expected to be open on Saturday 12 and Sunday 13 June 

 All studios must be open for a minimum four sessions (this can include the 12/13 June) 

 The studio must open for the hours advertised and one or more of the participating artists should 
always be present (Failure to be open when advertised will result in action taken by Surrey Arts) 

 Artists are encouraged to promote their own studios:  the more you put into this event, the more 
you get out of it 

 

Opening hours  
 

These are the same for all studios: 11am – 5pm, and 6 – 8.30pm for the Thursday late night opening. There 
is no scope for individual variation in opening hours. (In exceptional circumstances contact Caroline 
Jackman to discuss, BEFORE sending in your Registration) 
 

Registration Fee:   
 

Register before 11 December 2009 to qualify for Early Bird fees! After that date the Standard Fee is 
payable, and registration deadline is 10 January 2010.  Please note that Registration is only complete when 
ALL details of ALL participating artists, including images and all image details, a signed Agreement and the 
correct payment have been received.  DO NOT REGISTER until you are in a position to supply all details – 
wait until you can.  We will not accept incomplete registrations. 
 

     Early Bird fee  Standard fee 
Solo artist:      £55    £60 
2 artists sharing:   £75    £80 
Groups of 3 – 8 artists:    £150    £160 
Groups of 9 artists and over:   £270    £290 
 
 

Insurance 
The registration fee includes Public Liability Insurance cover for all studios. 

http://www.surreyopenstudios.org.uk/
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What we have to offer – the structure of Surrey Artists Open Studios 
 

Event Coordinator    Caroline Jackman, based part-time at Surrey Arts 
  
Event Administrator   Sandie Sharp, based at Surrey Arts 
 
Volunteer Area Coordinators  experienced participating artists, who aid with the distribution of artists 

marketing material and coordinate extra promotional events for their 
area (see list of contacts at back of booklet) 

 
Event Webmaster Richard Wells, freelance 
 
We also source help from work placement students and participating artists to assist with general 
administration and organization of the event. 
 

Artists Welcome Evenings   
 

Open to all artists, the Welcome Evenings are an opportunity to clear up any queries or uncertainties, get 
help in completing your Registration Form, and to meet other artists in your area, to co-ordinate local 
opening days and to network generally.  Try to attend the meeting recommended for artists in your borough, 
but should this not be possible you will be welcome at any of the other meetings. 
 

Dates & Venues:- 
 
 

Thurs 19 Nov: Riverhouse Barn, Manor Road, Walton on Thames, KT12 2PF 
6.00 – 7.30pm  (Elmbridge, Runnymede, Spelthorne) 
 

Mon 23 Nov:  Cranleigh Arts Centre, 1 High Street, Cranleigh, GU6 8AS 
6.00 – 7.30pm  (Waverley) 

 

Tues 24 Nov: Farnham Maltings, Bridge Square, Farnham, GU9 7QR 
6.00 – 7.30pm (Waverley) 
 
Wed 25 Nov: Art Matters, Church Hall, Earlswood Road, Redhill, RH1 6HE (01737 766212) 

6.00 – 7.30pm (Reigate & Banstead, Tandridge) 
 
Thurs 26 Nov: Bank Gallery, 75 High Street, Chobham,  GU24 8AF 
6.00 – 7.30pm  (Surrey Heath) 
 

Tues 1 Dec:  Ochre Print Studio, Lockwood Day Centre, Westfield Road,   
6.00 – 7.30pm  Slyfield Industrial Estate, Guildford, GU1 1RR 
   (Guildford, Woking) 
 

Wed 2 Dec:  Performing Arts Library, Denbies Wine Estate, Dorking, RH5 6AA 
6.00 – 7.30pm  (Epsom & Ewell, Mole Valley) 
 
 

 
Contact on day of these events: Caroline Jackman 07780 733 891 
 

 

Contact your Area Co-ordinator 

 

Most areas have co-ordinators who act as collection points for print/publicity, help in co-ordinating opening 
days and give general advice. It is advisable to make early contact with your co-ordinator and to get involved 
at a local level. (See enclosed Contacts List ) 
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Participating as a solo artist 
 
This applies to one artist showing at one venue. You will need to: 
 

 Supply an up to date email address, if possible 

 Prepare an artist’s statement (40 words) 

 Prepare directions to your studio (40 words) 

 Select and submit an image of your work for the brochure and website: making sure the image details 
are included (title, size and medium) 

 Decide on days you will open (liase with other local artists at Welcome Evening) 

 Decide on your price range, e.g. £5 – 500 

 Register early to qualify for Early Bird Fee! 

 

Brochure layout: 
 

The brochure pages are divided into four sections per page: as a solo artist you will receive one ¼ page 
insertion. 

 

Examples of a studio statement for a solo artist: 
 

My studio is in my garden.  All my work is shown throughout the lower part of the house and garden.  Glass, 
metal and wood sculptures in the house and garden, it is magical! A great place to visit. 
 
My work is very varied, ranging from two and three dimensions both traditional and more experimental.  
Inspired by the natural world, my work includes bags, sculptured dolls and wall hangings 

 

What you can expect as a participating artist: 
 

In November 2009 

 Artists Welcome evenings 
 

In January 2010 

 Each participating artist’s email will be added to our mailing list to receive news of opportunities 
and additional events 

 

In February 

 Confirmation of your registration and a Proof of your insertion 
 

In March 

 Proof reading days for all artists (Tue 2 March at Art Matters in Redhill and Wed 3 March at 
Surrey Arts) 

 100 x A5 fliers, to distribute early to venues and art fairs in Surrey & South East 

 Artists promotion training opportunity 

 Volunteers needed for final proof reading of brochure (30 March at Surrey Arts) 
In April 

 Volunteers needed for helping sort publicity 
 

In May (to collect from your distribution point) 

 60 x A5 brochures 

 50 x A6 postcards 

 2 x A4 and 2 x A3 posters 

 20 orange balloons 

 A3 laminated orange flags 

 Prize Draw loyalty cards and stickers 

 Notices for your studio:  Disclaimer; Prize Draw Poster; Baines Surrey Artist of the Year Poster 
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Sharing a Studio 
 

Sharing a studio with a fellow artist can provide more flexibility and an added feeling of security, and 
provides an added incentive to visitors.  If you don’t already know anyone in your area interested in sharing 
with you, try contacting your area co-ordinator or come along to the Welcome Evening to find others in your 
situation, or contact Caroline Jackman.  Likewise, if you are able to provide a space to share a studio, 
please contact Caroline. (01483 519281 or email caroline.jackman@surreycc.gov.uk ) 

 
Participating as two or more artists sharing a studio 
 

 Select one member from your studio as the main contact and to register on behalf of you both 

 Prepare an artist statement for each artist (40 words) 

 Prepare directions to your studio (40 words) 

 Each artist at the studio must select and submit an image of their work for the brochure and website: 
make sure all image details are collected (title, size and medium) 

 Decide which days to open (liase with local artists at Welcome Evenings) 

 Decide on your group price range, e.g. £5 – 1,000 

 Register early to qualify for Early Bird fee! 
 

Please note:  ALL artists who will be displaying work at the studio must be listed on the registration.  No 
unregistered artists’ work must be displayed.  This is unfair to other artists who have paid to take part in the 
event and is against the spirit of the event. 

 

Brochure layout 
 

The brochure pages are divided into four sections per page: solo artists or 2 artists sharing will receive one 
¼ page section; a group of 3 – 8 artists will receive ½ page; a group of 9 or more artists will receive a whole 
page.  Where groups of more than one artist are showing together all images will be displayed, along with 
the artists’ names, artforms, and a contact for each artist, the studio address and directions to it, days open, 
price range and additional details, including disabled access.  Individual artists statements and image details 
(title, size, medium) will be included on the website, along with up to 3 forms of contact (eg. telephone, 
email, website address) if required. 
 

Examples of studio statements for artists sharing:  5 words only 

 

Sculpture, photography, prints and feltmaking 
 

Painting, prints and textiles 

 

What you can expect in participating as an artist sharing: 
 

In November 2009 

 Artists Welcome evenings 
In January 2010 

 Each participating artist’s email will be added to our mailing list to receive news of opportunities 
and additional events 

In February 

 Confirmation of your registration and a Proof of your insertion 
In March 

 Proof reading days for all artists (Tue 2 March at Art Matters in Redhill and Wed 3 March at 
Surrey Arts) 

 100 x A5 fliers, to distribute early to venues and art fairs in Surrey & South East 

 Artists promotion training opportunity 

 Volunteers needed for final proof reading of brochure (30 March at Surrey Arts) 
In April 

 Volunteers needed for helping sort publicity 

In May (to collect from your distribution point) 

 A5 brochures (120 for groups under 9 artists, 220 for large groups) 

mailto:caroline.jackman@surreycc.gov.uk
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 A6 postcards (100 for studios under 9 artists, 200 for large groups) 

 2 x A4 and 2 x A3 posters 

 20 orange balloons 

 A3 laminated orange flags 

 Prize Draw loyalty cards and stickers 

 Notices for your studio:  Disclaimer; Prize Draw Poster; Baines Surrey Artist of the Year Poster 
 

Selecting your image 
 

We know from past research that visitors are heavily influenced by the image of an artist’s work when 
deciding which studios to visit. It is in your best interests to submit a high quality PHOTOGRAPHIC image 
(for publication in the guide) that accurately reflects the style and quality of your work.   
 

Printed photographs: must be submitted with your Registration Form and be labelled on the reverse with 
the artist’s name, the title of the work, its dimensions in centimetres, and medium.  Please also mark its 
orientation with an arrow in the bottom left hand corner on the reverse. 
 

Emailed images:  quality must be a minimum of 300dpi, and size no greater than 2.5mb.  The image should 
be emailed in its correct orientation.  We are happy to receive images on disc if too large to email. 
 

Example of  good images: 
 
Clear quality images, even when reduced 
down for the brochure 
 
 

 
Examples of unsuitable 
images: 

 
 
Too dark and, as a long thin image, it will not reproduce well when reduced for print 
 
 
 

This image is not only out of focus,  
but also distorted as it has been photographed 
from an angle  

 
 
 
 
 
 

This image has framed the artwork well but, due to 
the textured and dark background, it will not 
reproduce well 

 
 
 
 

 
 
 

 
 

Tip: Photograph your work against a 
plain background in daylight and crop 
appropriately so that just the area you 
wish to be represented is shown. 
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Using the website 
 

You can register online as a solo artist or as the representative of a group of two or more artists sharing.  

The process is simple!  First of all decide upon, and make a note here of, your 

Username …………………………………………………(we suggest use your name, e.g. Jane Smith) 

Password …………………………………………………… 

 

BEFORE you start:  make sure you have all of your information to hand!   
Group representatives will need to ensure that they have all relevant details for each participating artist 
BEFORE they can register:  this includes each artist’s name, artform, artist statement (40 words), up to 3 
forms of contact (eg. tel, email, website), image, details of image (title, dimensions in cm, and medium). We 
cannot accept incomplete registrations or accept information or images in stages: ALL INFORMATION 
MUST be included at the time of registration. 
 
When you log on to register you can press  the     button at the bottom of each page of the online 
form: however your registration for this event will not be complete until you have provided all of the required 
details. 
 

Why is the website useful? 
 

 You will be able to proof read your insertion online 

 We will be posting up news and opportunities online 

 We will link to your own websites or group websites 

 It is a cost effective way to promote the whole event.  The more links we have to the website the 
higher up the search engine we will be.  If you have your own website 
please link to surreyopenstudios.org.uk - you can just paste this snippet of code <a 
href="http://www.surreyopenstudios.org.uk">Surrey Artists Open Studios</a> 

 We will link to your own websites or group websites providing a boost to your Google ranking 

 

Proof-reading 
 

All artists are required to proof read their insertions for the brochure.  The main contact for artists sharing a 
studio is responsible for proofing the group’s insertion.  All proofs will be available online, except for artists 
who have requested their correspondence via mail. 
 

There will be 2 proof reading afternoons for the whole brochure on: Tuesday 2 March at Art matters in 
Redhill and Wednesday 3 March at Surrey Arts in Woking. 
 

By helping at the proof reading afternoon you will also meet other artists and be able to collect your fliers. 

 

Presentation of your studio / signage 
 

The most important thing to understand, when taking part in Surrey Artists Open Studios, is that each and 
every artist is an ambassador for the event.  We rely on all of our artists to be open when advertised in the 
guide, to be friendly and welcoming, to have their artwork well presented, clearly labelled and for their studio 
to be inviting to the public: we all need to work as a team. 
 
Tips: 

 Have clear road signs – vital to steering people to your front door!! 

 Send out your own invitations – use the postcards you will receive to mail out to your friends, 
family and neighbours 

 Host a private view.  This could take place on your first day, maybe in the afternoon?  Friends, 
neighbours and family will all love to support you, so make them feel welcome and invite them to a 
special event.  But keep it simple, e.g. sandwiches, cakes and tea (low cost but effective!!) 

save 

http://www.surreyopenstudios.org.uk/
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 Don’t just assume people will turn up.  Create your own press release, keep it interesting, focus on 
a particular story, contact your local press office: if you are not sure whom to contact, ask your local 
area coordinator or Caroline. 

 Have a good variety of work, e.g. samples, work in progress, unframed work, and framed pieces, 
greeting cards, postcards, limited edition prints.  All can generate income and interest.  Presenting 
your work well can make all the difference to people’s perception of the quality of your work. 

 Keep a visitors book, and encourage people to leave comments, and addresses.  This will build up 
your mailing list. 

 Make your studio welcoming and interesting.  Why not have a bowl of mints or sweets beside 
your visitors’ book: this makes people feel welcome and encourages them to sign!  Have old 
portfolios, sketchbooks, a folder of images of past work, anything that visitors may find interesting and 
will keep them browsing, and therefore lead to conversations and hopefully sales! 

 Sales – If a visitor wishes to purchase but only has a card with them and you do not have a credit 
card machine, then ask for a cash deposit, even as small as £10.  This can ensure the visitor returns 
to pay the balance and collect the artwork.  If someone pays by cheque, take his or her address, card 
details and a telephone contact number.   

 
 
 
Good clear road sign to attract and guide visitors 
 

 
 
 

 

Audience Incentives 
 

We have a loyalty card scheme where visitors are encouraged to collect a sticker from each studio they visit.  
When a visitor has collected stickers from at last 4 different studios they are then entitled to enter our free 
Prize Draw and also to vote for their favourite artist in the Baines Surrey Artist of the Year competition. 
 

Prize draw 
The winner receives £150 to spend with one of the participating artists.   
 

Baines Surrey Artist of the Year 
2009 winner: Julia Gascoigne-Palmer who won a solo show at New Ashgate Gallery & £2000 
 
Remember to promote these incentives:  every artist stands to benefit from increased visitor numbers and 
one lucky artist will be the choice of the Prize Draw winner’s spending power.  Don’t forget to offer a sticker 
to each of your visitors. 
 
Bus Routes  if you have a bus stop near your studio, please state on your registration forms, the approx 
distance walked in minutes from the bus stop to your studio and the appropriate bus route number. 
 

Promotional Events 
We hope to hold a high profile launch event in Guildford High Street on Saturday 5 June. 
 

Taster exhibitions 

These proved very popular with both visitors and artists.  In 2009 we held taster exhibitions at Lewis Elton 
Gallery, Otters Pool Studio and Greenings Barn.  All attracted good publicity and were a good way to kick-
start the Open Studios campaign. 
 

Distribution 

Distribution of our marketing material is the key to making this event work.  You will receive brochures, 
posters and fliers: please distribute these to local businesses such as framers, hairdressers, art shops, 
hotels, and bookshops.  (note: always ask the manager first for permission).  Surrey Arts distributes to 
libraries, galleries and arts organisations. If you know of a venue in your area without brochures please ask if 
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they can distribute some of yours.  If you have none left, please contact Caroline Jackman and she can 
arrange for a venue to receive brochures and/or fliers.  

 

Marketing 

 

From the budget available Surrey Arts  pays for listings in Galleries and Crafts magazines and aims to 
achieve free articles and listings in Craftsman, Ceramic Review, Guildford Magazine, Surrey Life, Surrey 
Monocle and Surrey Advertiser. Surrey County Council also supports our event by subsidising radio 
advertising for the event. 
 

However, all of our artists are strongly encouraged to write to their local papers and parish magazines to 
give a personal news story.  All press coverage helps spread the word and it is up to participating artists to 
maximise publicity within their own areas. 

 

Banners   
 

Banners are eye-catching and an inexpensive way of promoting SAOS.  If 
you know of any potential banner sites please contact Caroline Jackman. 

 
 
 
 

Making this event work for you 
 

Please volunteer to give up some of your valuable time to help make the event a success.  We need: 
 

1. Distribution Point: collect marketing materials for artists in your area from SA, which your local 
artists will then collect from you. 

2. Contact Point (Co-ordinator): to arrange network meetings for artists in your area and update email 
addresses of your artists for Surrey  Arts 

3. Press Co-ordinator : Source press contacts in your area and send in press releases about your area 
and its artists 

4. Area Map : create an area map showing detailed routes of how to reach the artists in your area (Mole 
Valley sample available on request).  This is a great initiative for visitors.  These maps can then be 
photocopied by either Surrey Arts or your local authority. 

5. Proof Reading Day: to proof read the guide before print, to make sure there are no mistakes made 
with days open, etc.  This will be held at Surrey Arts in March 2009. 

6. Sorting Publicity Materials: to help count out the publicity materials before sending to the various 
artist distribution points.  These will be mornings or afternoons at Surrey Arts in April 2009. 

7. Taster Exhibitions (desirable):  This would require a team of artists to organise a suitable venue to 
host a taster exhibition and liaise with artists to take part and to help promote the exhibition with the 
local authority and local media.  If you need guidance on this initiative then please contact Caroline. 

 

All of these volunteer jobs are vital to the success of Surrey Artists Open Studios.  In some cases it is not 
possible to organise a taster exhibition, but there are other ways to publicise Open Studios in your area.  In 
Guildford, Guildford House Gallery provide a space where artists have produced A3 posters of their studio.  
These were laminated and displayed on boards outside the café with guides available on a display desk.  
This proved a very simple and risk-free way to display visuals about artists and their studios and encourage 
the public to pick up a guide. 
 

Please complete the Volunteering section on the back of the Artists Agreement form.  Give your name and 
contact email (or those of other artists in your group) and we shall contact you about dates and times.  
 

Your Open Studio – points to remember 
When planning how you will exhibit your work, please bear in mind that visitors 
 

 want to see a variety of work, so do display work-in-progress as well as the finished article; 

 often enjoy chatting with the artist about their work, and although some may wish to purchase art 
work, many will simply be coming to view and discuss and meet the artist.   
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Do try to present your work to a high standard, as this improves the credibility of your work and may 
encourage sales. It is advisable wherever possible to have some inexpensive articles for sale, such as 
greetings cards of your work. 
 

It is vital to price your work consistently.  If you are showing work at another studio or in a Surrey gallery your 
prices must be the same.   
 

Do talk to other artists in your area – initially at the Welcome Evening and thereafter at local area meetings – 
to share tips and experiences of how to make open studios an enjoyable experience for both yourself and 
your visitors.  Nothing can compare to speaking directly with those who have already taken part.  
 

Handing out the Free Prize Draw vouchers to your visitors can be a good ice-breaker.   

 
10th Anniversary of Surrey Artists Open Studios 

  
2010 will be the 10th anniversary of Surrey Artists Open Studios and during this time the event has grown 
enormously and gone from strength to strength.  Some artists have been taking part for many – or even all – 
of these years, whereas others are relatively new..  To mark this event we should like to include in the 
brochure a page to celebrate these ten years and would like to gather information from YOU, the 
participating artists.  Please send in YOUR STORY:  tell us of your experiences over the years – how many 
years have you been taking part?  What are your best memories?  What was the most memorable comment 
from one of your visitors?  If you are new, why have you decided to take part?  For artists returning after a 
break, what brings you back?  Please send us YOUR STORY preferably by email to 
caroline.jackman@surreycc.gov.uk or by hard copy along with your signed Agreement and cheque.  If you 
have any especially interesting photos of your event, please include them, either as jpeg s or photographs.   
 

Workshops 

Workshops are a great way to encourage audience participation.  Visitors come to an open studio event as 
they want to meet artists, learn about creative techniques and potentially have a go themselves and what 
better way than offering people the chance to explore methods they have never used before such as stone-
carving, silk painting or wood turning; remind members of the public about their past creative skills such as 
botanical drawing or exploring with textiles. 
 

Workshops can provide another source of income and can make a great day out for members  
of the public of which some may be encouraged to buy your artwork to remember of their experience. Unless 
you already have an extensive mailing list, advertising workshops can be hard work, and relying on just the 
open studios brochure or website may not be enough.  Setting the workshop dates for either towards the end 
of open studios event or afterwards gives you time to encourage you visitors to come back. 
 

As an extra incentive, why not give your visitors the opportunity to have a go with a short taster workshop, 
lasting 20 minutes or so: this may entice them to sign up for a longer workshop or course! 
 

NOTE: if you are offering workshops for young people aged 16 years or under you are required by law to 
have a current CRB (Criminal Records Bureau) check.  This can be obtained through your local authority but 
there is a small fee.  The CRB lasts 3 years before renewal, so if you are planning to continue to offer 
workshops for young people then it is worth the investment. 
 
SAMPLE from 2008 brochure:           Mole Valley 

Exclusive One to One 

Woodturning Workshop 

Any time in June 

9.30am–6pm, 1–4 hr session 
Fee: £10 per hr 

Peter Westermann 

The Red Cottage 

Moores Road 

Dorking RH4 2BG 

t: 01306 883122 
e: peter@westermann.fsnet.co.uk 

Bring old cotton shirt and/or overalls, 

and a hat to keep off the shavings 

 

mailto:caroline.jackman@surreycc.gov.uk
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Training Opportunities 
 

By participating in Surrey Artists Open Studios 2010 you will be able to access a number of training 
opportunities, planned for your benefit: 
 
1. Promotion & Marketing mid March (date & venue to be confirmed) 
 This event will be with Diana Roberts from Guildford Tourism, who will give you an insight on the best 
way to promote you and your work with the local media. 
 
2. Networking Event  early May (at a Surrey Gallery, date to be confirmed) 
 This event will give you the opportunity to network with other artists and gain insight from a gallery 
manger as to the best way to approach galleries for representation of your work. 
 
For both of these events, please contact Caroline Jackman on 01483 519281 or email 
caroline.jackman@surreycc.gov.uk to receive a booking form. 
 

Evaluation 
 

Why evaluate? 
 

A vital part of the annual open studios cycle is the evaluation of each year’s event.  We need to find out what 
has been successful and what areas need to be further improved for future years.  We need to know how 
many visitors the event has attracted, how many sales have been achieved (and the value of these sales), 
which days are more popular for visitors, in which geographical areas we need to work to build public 
awareness, whether our marketing and publicity has been effective and, most importantly, how satisfactory 
an experience participation has been for the artists. 
 

The event is hugely subsidised each year by contributions from Surrey County Council and the local borough 
and district councils and it is our duty to justify this expenditure and make a case for its continuation.  We 
also need to strive to make the experience worthwhile for our artists, to raise the profile of the event, to 
encourage Surrey artists to take part each year, and to attract ever more visitors to the studios. 
 

How do we evaluate? 
 

We hold a post event meeting, which all participating artists are strongly encouraged to attend.  This is your 
opportunity to share your first hand experiences, to tell us what has and what has not worked for you, and 
offer your suggestion for the development of the event. 
 

We also need to gather comprehensive and accurate data.  
 

What is the responsibility of participating artists? 
 

Each studio that registers to take part commits to keeping an accurate record of visitors and sales achieved 
and any other data we need to gather.  The artist or group representative signs the Artists Agreement form to 
confirm this commitment.  This commitment to record and submit data is an absolute requirement of 
participation in the event.  
 

A Recording Sheet is included at the back of this pack. Each studio must study this to make sure that every 
artist is aware what data is required and then put in place a procedure to record this required data. This 
MUST be sent immediately after the event to Surrey Arts, to enable us to compile a detailed evaluation 
report.   
 

Artists are reassured that no information submitted will be passed on to other organisations in any way that 
may be traced back to individual artists or studios.  We have no communication with the Inland Revenue.  
The information needs to be detailed so that we can see how the figures relate to artists in particular areas, 
solo studios as against group studios, weekdays as against weekends, and so on.  For our evaluation to be 
accurate and worthwhile we MUST have this information from each and every studio taking part in the event. 
 

The form (Appendix A) must be sent to Surrey Arts by 25 June 2010.   
 


